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Abstract
This research aims to study the satisfaction of tourists to use hotel booking
applications for reservation in Bangkok. This is quantitative research, using the population
samples, which are consumers who used hotel booking applications. The sample is divided
into 400 informants by using the purposive sampling with the Snowball sampling, the data
collection collected by the questionnaire and the data analyses result is from the T-Test
differences and F-Test by analyzing One Way ANOVA
The results are;
1. The majority of consumers are female and ages between 21 — 30 years old. Most
are students and have income less than 15,000 bahts
2. Comparing the consumer’s satisfaction towards hotel booking applications
classified by gender as follows;
2.1 There was statistically significant at 0.05 for consumer’s satisfaction in terms
of product, place and promotion aspects
3. Comparing the consumer’s satisfaction towards hotel booking applications
classified by age as follows;
3.1 There was no statistically significant for consumer’s satisfaction in terms of
product and price aspects.
3.2 There was statistically significant at 0.05 for consumer’s satisfaction in terms of
place and promotion aspects
4. Comparing the consumer’s satisfaction towards hotel booking applications
classified by occupation as follows;
4.1 There was no statistically significant for consumer’s satisfaction in terms of
product, price and place aspects.
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4.2 There was statistically significant at 0.05 for consumer’s satisfaction in terms
of promotion aspects.
5. Comparing the consumer’s satisfaction towards hotel booking applications
classified by education level as follows;
5.1 There was statistically significant at 0.05 for consumer’s satisfaction in terms

of product, price, place and promotion aspects

Keywords : Satisfaction, Reservation Services, Application, Customer
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