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Abstract

This research focused on the Thai tourists’ behavior and satisfaction on marketing
factors towards the Na Kha fabrics market, Udon Thani. It aims to study the behavior of Thai
tourists who have visited Na Kha Fabric Market, Na Kha District, Muaeng, Udon Thani: The
research is a quantitative research. The samples of this study were 400 tourists who have
visited Na Kha Fabric Market and the data were analyzed by descriptive statistics, included
percentage and average.

The results showed that the behavior of tourists who come to the Na kha market.
Was female more than male. (63%), in the age between of 30-44 (50.25%) undergraduate,
education(64%), self-employed entrepreneurs or employed percent (41.25) and revenue per
month over 15,000 Baht (44.50%), 70.25% of the respondents were not lived in Udon Thani.
The Satisfaction of tourists towards The Na Kha fabric Market according to the marketing
tractors are as follow ; product (X = 4.26), Place (X = 3.90) Promotion (X = 3.69) and price
(X =13.69).

Keywords : Tourism Behavior, Satisfaction, Na Kha Market
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