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A Study of Motivational Factors Influencing the Purchasing of Japanese

Lifestyle Products of Suan Sunandha Rajabhat University’s Students

Thanawat Buasiaw

Branch Japanese Mjor, E-Mail: Thanawatbuasiaw369@gmail.com

Abstract

This research study aims to investigate 1.) Consumer’s purposes of product purchase
2.) Satisfaction, quality, trust, product preference of consumers and 3.) Outcomes of
encouragement of consumer behaviors on accessibility to the product and needs. With a
total number of 50, all participants are students from Suan Sunandha Rajabhat University,
randomly selected from first year to fourth year. The instrument of this research is a survey
the researcher specifically created to analyze and calculate the information into percentage.
The research found that functionality of the product was the first priority for consumer’s
purpose of purchase. In term of price, distribution, and openness to feedbacks from
consumers, students thought main factors were functionality, reasonable price, accessibility,
and product recognition on the internet or via email. Outcomes of encouragement of
consumer behaviors on accessibility to the product and needs were divided into 2 parts,
positive and negative. The positive outcome indicated that majority of students wanted
products with quality and diversity. The negative outcome was revealed that products

designed in Japanese style tended to have high price.

Keywords : encouragement, lifestyle product, university students, lifestyle
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