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Abstract

This research: The Satisfaction on Marketing Factors of Thai Tourists towards the
tourism of Na Kha Sub-district which is the fabric market in Muaeng District, Udon Thani. It
aims to study the satisfaction of Thai tourists towards Na Kha fabric market, Udon Thani. The
sample in this research were 400 Thai tourists who are 15 years old and older and randomly
selected by convenient sampling or accidental sampling. The key informant was the
chairman of Na Kha fabric market and stakeholders. This was a quantitative research and its
data were analyzed in the descriptive statistics form with frequency, percentage, and mean
with the table.

The result revealed that the behavior and satisfaction on marketing factors of Thai
tourists towards the tourism of Na Kha fabric market, Udon Thani; the tourists satisfied at
high level and when study in terms, it revealed that the tourists had their most satisfaction
on term of products (X = 4.26) followed by Place (X = 3.90), promotion (X = 3.69) and
Price (X = 3.69), respectively.

Keywords: The Satisfaction on Marketing Factors of Thai Tourists, Na Kha Fabric Market
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