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Influence on the use ofvarious types of media In the youth group.
Case Study of SuanSunandhaRajabhat University

Tanakritklaykeaw, WasanaSuridechakul
BranchBachelor of art Program in Social Innovation Managementunder the Humanities and Social Sciences,
e-mail peach999999999@hotmail.com

Abstract

Influence on the use of various types of media In the youth group. Case Study of
Suan Sunandha Rajabhat University. This research aims to: 1.) To study what kind of media is
most popular among teenagers. 2.) To study the media that teenagers use to benefit. This
research use of a sample of 100 students Student Suan Sunandha Rajabhat University 100
people selected from the Faculty of Humanities and Social Sciences. The instrument used
for collecting data was a 3-part questionnaire Statistics used in data analysis were frequency,
percentage, mean, and standard deviation. The researcher uses theprinciple of data analysis
in order and uses the concept of Likert (Likert) 5 levels: the most, the least, the least.

The study indicated that

1. Students are satisfied with the use of the media at a high level. By measuring the
media use per week of students found that most students use the media. 6 consecutive
days The most used media are computers, telephones, television, newspapers and radio,
respectively.

2. Utilization of most media used for entertainment, communication, tourism

information, respectively.

Keywords: the influence , Media usage , The benefits of the media
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