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The influence on the use of social media

Case Study : Students of Suan Sunandha Rajabhat University.

Sumesa Sriwichai
Branch Bachelor of art Program in Social Innovation Management under the Humanities and Social Sciences,
e-mail : prim25402009lovewy@gmail.com

Abstract

This research aims to : 1) To study the social media usage of Suan Sunandha Rajabhat
University students. 2) To study the use of social media. This research was conducted by the
students in Suan Sunandha Rajabhat University 100 people Selected from the Faculty of
Humanities and Social Sciences.

The instruments used for data collection were 3-part questionnaires. The statistics
used for data analysis were frequency, percentage, mean, and standard deviation. The
researcher applied the principle of data analysis in order and use the concept of Likert 5
levels : the most, the much, the moderate, the little, the least.

The research found that

1. Social media usage of students at Suan Sunandha Rajabhat University Most often
use social media for 6-7 hours a day. Second, social media is used for 8-9 hours, 4-5 hours,
2-3 hours, and less for social media for 10 hours or more.

2. The use of social media. Mostly utilize in the field of educational learning. Second is
the use of social media for communication, tourism, leisure. And little to take advantage of
social media in the field of trading, respectively.

3. Influence on the use of social media of Suan Sunandha Rajabhat University students
is to pay attention to entertainment news to relax. Focus on the current events in natural
disasters and environmental change, and focus on using social media through the Google
channels most effectively, as it allows for quick newsletters and modernized at all times and
easy to use. And using social media through the Facebook channel makes it easy to

communicate and reach all target groups.

Keywords : The influence,Social Media,The benefits of the social media
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T¥deludsatagtiudeludsaiodunndadsailinie ilnAnu féuiusdetunazdulusunis
waRe hAudan vieuanidsudeya Uszaunisal dnunnslanseulardiifumesidn iuled vie
uenwdlatusineg Jsudazynnatzidonidnivdeuarinasanuvasasiflegiefunansunaaiy
fnandumsuanivdsudeyadeiunaziu lneazluiReafuwnAnifniuieietedaseoula ¥an
Fansfnwnginssunslddeledvaiinisidenmuaulalusudnasiegaudaiinuesauls wae
nsAnwinslduszlevivesnisdeludoavesindnwiuminerdesvigaiuatiund deilay
aonndosriu uarnunguiegsdnlngiinslideladuaduna 6-7 $2lus uasiliflddelaiduaun
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1) devilennsieansseninayana (Interpersonal Communication Media) éun nséwii (@4
fidnvazresnnuasalumsiadeudnoniniu) wardiua (ussogusn Wunsliiientsmiau us
HagtudunisldluiFesdiuaunniu) Inevaluindidennfudini anuduiusiaatuainnis
doansenaandannninteyaiidedaiu

2) Foufduiudifionuindaindu (Interactive Play Media) liun asufiames wagialewn
savtgunsal Virtual Reality wini3eufvdeitn uiihasiinisdeansildinaluladedondstuuas
anateindu “madenlunisliden” vesnslddeuedns deunnssiiandayine aruaiunsalunis
1AneU (Interactivity) wag “nszuiuns” lunslausyleyd

3) Aevilon1sAumdoya (information  Search  Media) 1HuUszianididenarsviinus
sumefidnuazidadlidiiuifusedaiinuiian lnedaduaiiourosayn wazunasteyailifidon
fluFesosunmudutiagtusazmadiia egndlsfinny arumannvansveaien wasusagdls
Tunsld wandliiudednuagiiduusslond Auonvileluanuavesnsiannmemanelulad

4) Forfton13ildrusan (Collective Participatory Media) Aolunguiisznaudianisld
Sumesidnlumsudstiu uazuandsudeyatnnans mnudn Uszaunisal uazadremnuduius ann
mMsdeansiuasuiamed uonandumediinudinsusersihumaiflowasnsdwifineadestude
Ussamilseuiy wihandudefindalureuusvesnsliiiesnusyasdifesa

feaonndosiunmsitensed 9nnsideiiusslevilufrunsiesodoas dusglusedud
un iilesanlesdusznousunsivfwseloviildaninsldau deludeaivihliAnauiesde
nsldaulagnuLAazdeIn1e Ao Google,Line,Facebook,Youtube maﬁqm esan (efin wind
unsu, 2556) deflanuaenndesiu nanfe wioviedseusaulat nuneds subuuveniuledlunis
afuedetngvesdanuinunsdumesidnlasfigdeanslaiinigld suaw 3essn wiodle Tunns
Feslsasossnangiimiuaulamilounioadrofunisdunedids wetulinuduldiud Tne
iesetnedannooulaiidenldiulutiagtu lén Facebook, Line, Twitter, Instagram, Youtube ({u
fuanmstdeitusdleniludumsiasodoans tuegluseduiiunn Tnsfivasaianiodiadiou
uagvileulnl annsaddomuuanidsudsiiaulataniu amnsodoasiulded1dlndda (ifad
nwilyentiug, 2544) ilviAnesetiedenuiiediu Ussusuddinnuaula Fadianuaenaaaariy
Hadusiuanuszloviilsandeludsasvdmasnenislddeluudaziiu ilensadruniediely
uanuasudeiiaulasiuiu dsaliseduriauafaufoveladusgrain
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vimstu wWauw. (2553 ). ns@nymgAnssunisidiaseviedany (Social Network)

sifad inwallweniduyi (2544). JedeiiinasonginssunsliiulsdivesfldBumedidnlun
NFAMNUMIUAT. IneTnusUSyarlinug

fun Inmsugna (2553). naAnssumsliinsetnedinuesuladrulnsdwindeuiivosmiiny
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Mans Ialasasigy. (2553). Uuvumsaniutinuasnginssunisidinseviediaueeulativesruiy
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