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The Marketing Factors Affect the selection service

Go Inter Thai Massage of Thai Tourists

Sukanya Kaewmuangmun

Tourism Industry and Hospitality Management Social Sciences SectionFaculty of Humanities and Social Sciences

Suan Sunandha Rajabhat University

Abstract

The objective of this research was to study the Maketing Mix Factors Affecting the
selection service Go Inter Thai Massage of Thai Tourists sample to study of this research is
Thai Tourists in Phra Pradaeng District , Samutprakan province sample size of 170 the tool of
study for collection of data is questionnaire

The study results about the Maketing Mix Factors Affecting the selection service Go
Inter Thai Massage of Thai Tourists were found that most of the Maketing Mix Factors
Affecting the selection is personnel factors due to experience and knowledge to
service,polite,standard Then as product factor due to massage program good quality Then as
price factor such as reasonable price Then as service process factor due to has variety
service Then as distribution factor were found mostly reason to choose service due to
suitable atmosphere and promotion factor were found mostly reason to choose service due

to variety public relation of Go Inter Thai Massage.

Keywords : maketing mix factor, tourist, thai massage
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